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Q1: What major issue is Ssense currently facing?

1) Decreasing sales
2) $371 million in debt
3) Declining brand popularity

4) Lack of new designers

Q2: What has the Superior Court of Quebec granted to Ssense?

1) Increased market share
2) Creditor protection
3) Expansion into new markets

4) A new investment

Q3: What type of support did Ssense provide to emerging brands?

1) Low-cost sales
2) Exclusive product launches
3) Participation in fashion shows

4) Social media marketing assistance

Q4: Which retailer is mentioned as an alternative to Ssense?

1) Dover Street Market
2) Amazon

3) Walmart

4) Target

Q5: According to the article, what is a significant risk for young brands?

1) Increased competition
2) Dependence on a single wholesale partner
3) Inconsistency in marketing strategies

4) Loss of customer interest

477
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Q6: One impact of Ssense on emerging brands was to:

1) Decrease brand visibility
2) Limit sales channels
3) Raise prices

4) Increase brand awareness

Q7: What does the article suggest about building a marketing list?

1) Directly ask customers for support
2) Create new products
3) Analyze competitors

4) Open new stores

Q8: What does Gary Wassner emphasize as essential for a company’s success?

1) Understanding industry fundamentals
2) Large investments
3) Ignoring customer needs

4) Pursuing short-term profits

Q9: Strategically, what support did Ssense offer to emerging brands?

1) Delayed payments
2) Sharing production costs
3) Guaranteed sales

4) Limited product production

Q10: In the conclusion of the article, what hope do industry experts express?

1) Independence of specified brands
2) Survival of retailers

3) Entry of new investors

4) Sale of brands

5 /17

A6

A7

A8

A9

A10




SR K 4

Q11: Please write a 120 word essay about the potential impact of Ssense's restructuring on emerging

designers. Provide specific examples to support your argument.

A11
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Q12: Reflect on the current risks and opportunities in the fashion business, and propose strategies for
emerging brands. Please explain how your suggestions could support these brands effectively at least
100 words.

A12
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