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Final Research Project
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Fashion Business Entrepreneurship
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Management Information System (Practical)
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Intellectual Property Management

Global Marketing Strategy
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Fashion and the Revitalization of Textile Communities
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Advanced Research Project

BR42

PBL (Project Based Learning)
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Digital Marketing Practicum

GVIAF1TIox2 Y
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Fashion and Consumer Attitudes
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Logistics
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Finance
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Fashion & Culture
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Internship Program in Business Administration

Fashion Business Communication
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Marketing Communication
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Digital Technology in the Fashion
Industry

Fashion Merchandising Management
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Organization and Human Resource Management
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