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Vo—AhRX s BP—F—R (LLFE—4#—2X) Good afternoon. I'd like to first thank the organizers of the
event, my fellow panelists as well as the participants and the audience.

GEER) FETITERICTRENOHR L BT EBnES, SRIERA N2 N &2 TSI TV 5 R,
SADARY A RO, £ LTEMEOBEC SRR B L RS £

B —#& —2X It’s a pleasure to be here today and introduce Amazon to you. And it is a very exciting



YGUFW

Bunka Fashion Graduate Un}

Fashion Week B 11 AL TPyl ay KERASE TPy as™—4 (BFGU FW) SRS LSER

time in our industry as we see tons of change in the retail environment as well as the online
environment.

(BIR)  AHIX Amazon #fRELEL T, ZZITHIALBHETELIFLZREE L, £ L TR
BoThBhET, 4. REELARFHUTED Y D ZOEFIZONT, W< D Amazon OMIED 5
BifLsHTWielm&xEd,

B —& —2X  So, before I introduce Amazon Fashion, I think I'm going to step back just a second and
focus on Amazon as a total company from there.

(@) £ 7 Amazon Fashion ®F56% 3 5 H1IZ, Amazon 2RIZOWTEOF LA L TR S &
TLIZENY,

B —% —X So first, our vision.
GERFR) FPEHRAOEY 3 1O TTT,

B—# —2X So, Amazon is a very special company and we -- a lot of companies say that they focus on
the customer, but at Amazon actually we start from the customer and work backwards.

(GBR) FAIFREFRSHTEEHEAL TV DOTT R, ZiUiFc NEICBEREL RN L LT,
BEREIFFICRUNCTL2RETHL LN 2L TT,

B —# —2X And the vision is really to be the earth's most customer centric company.

(#ER) HxobEvarid, MERETROBERZRNUCTLEETHD LD 2 L,

E—# —2X And to build something where anyone can find anything that they desire.
(@R FL T, BEERDPELEVEAETEZICHD, ZOWVIHIGHERELIZNE NS Z &y

E—# —2X And when I joined Amazon, well most difficult thing for me to get my head around, was
really about the customer.

GEER) Amazon (AL, BEFEIZOWT, 22X —FH S OF CTRHART B D24 LEFF 2
Mnolcb ZATLT,

B —# —2 And the reason for that was normally when you're working for a brand select shop, a
department store or even a fashion ecommerce retailer, you're focused on a subset of the population.
(@R ZELrEVVETE BFIZIETTUR, BV hvay T, HEIE, 7ryvyvardOE av
—ATHWVNDTTR, I N2 E ZATEHN TN D LRFEDEORBERIZ T 4 — I A LTINH 5
L% & BnET,

v"—# —2X But when I joined Amazon, it was clearly told to me from the first day that your
customer is every single person on the planet that wears clothing.

(B®FR)  TI2. Amazon (AL LR, 34 OBFRITHEDN LWV D BIVNTISH LT, IkE
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B —# —2X  And that my thinking really had to change.
(@R) 7RO T, BOBZFEHEBE I CEZLNLERH Y F Lz,

B—# —2X Amazon now is complex in that we have everyone on the planet as our customer, we also
try to deliver to everywhere on the planet.

(EA) Amazon [FHIER FOEIADNBEELE VO BUCEWE L2, SHICHEMERZ 212, FxlT
RN D T2 DR Bk LIV EE X THET,

B—# —2X So, currently in Japan, we can deliver to 67 different countries.

GEER)  BUE. BARND 67 WEOBERICREMZEETE DA L 72> T ET,

E—#& —2Z And our website is in three languages, Japanese obviously, English and simplified
Chinese.

@) 2L, x0TV A MILHEALBERETTN, ZOMITINZ THREE, @R HERE
WHXSE L TWET,

B —& —2X  So, obviously in Japan, the great majority of our selection even in the fashion side is
with domestic brands. Japanese are not the only people that enjoy Japanese brands.

GERR) EANOKxR7 7y a7 I RBRARDY A NCTEBENTWETR, BADT R
EEHWEW, BLATZNWE W) DITHARANDOF T TIEH Y A,

B—#& —X It's our pleasure to break down the barriers and allow our companies that we work with
the ease of the shipping to anyone.

(EER)  HRx REEREZ LD $AV, T OBERICT 7 FOREMBEHEICE < X 9 IZHL 1B Fix
WELTWET,

B—#—2X And Amazon has been growing.
GEFR) <L CAmazon (ZIHAWELTWET,

B —# —2X Customers are responding dramatically. In 2017, the total retail sales were $178 billion.
(BER) BEEPLORIGEVI DL AAHZ TWET, 2017 05 L@Emik, 1,780 f# F/LISEL T
WET,

B—#—2X And a similar thing is happening in Japan.
(@) AARTS [FERORI T,

B—# —2X The Japanese consumer is responding over the last 18 years to Amazon Japan and we



YGUFW

Bunka Fashion Graduate Un}

Fashion Week % 1 AL T 7y ay RERASE I 7Y a4 —9 (BFGU FW) LS LEER

have been growing at a CAGR of 20%.
GEZR) 2000 4|2 Amazon Japan # A X — bk LT 18 I/ 0 £9 2, HEREZZRT. ZOEITD
AR T E R (CAGR)N 20 /3—F& > MIEL TV ET,

B—# —2X And everyone is very aware that the retail environment across the world has been
changing as customers shift their desire from offline retail to online retail.

(BIR) ESATHEHOLIC, WERELVIDEIATITA DA U TA U~ FEFICHNAE— R
THALTWVET,

E—#—2X And so, as you can see on the chart here in 2017, we had Japan ecommerce sales
growing at 5.79%.
GEFR) 20174, Ao T4 TGO ECALE L NI DL 579 X—k L FETELTNET,

B—#&—2X So, obviously with Amazon growing 20%, we're taking more share of that work.
(EBER) ZLTZOHRTHLIT20 =ty FOREEZFHEZRT TOETOT, =7 ZEIITH L
TS EWH K5k TT,

B —#—2X  And so, we don't actually focus on this, the output of what we do.
(@R L2 LIidFHx OB xBYEATODRER, &) EICIEE S T ER A,

B—#&# —2X But we see there’s a validation of what we're doing is what our customers want.
GEER) TP Fx BBV AMATOLER L o0 D EBERIRDTNDLHEL —FHLTNDH LN,
—ODFREHNT IR D E BNET,

B—# —2X And within this also, the fashion of Amazon is growing incredibly well, too. And we have
become one of Japan's leading national online retailers.

(#IR) £ L T. Amazon Fashion LW O DITEFEARTEAELDO T 7 v a T I AT D
—DELTHELTEND £,
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B—# —2X We have thousands of brands and we have literally tens of millions of products.

(BFR) VAT TLENSITT R ZLTMTHEVWITAT ey A F ETREALTHNET,

B"—4# —2R And as the next graph will show you, it has become one of our fastest growing
categories.

GEIR) ZLTC7r7vyrvarindDid Amazon OHFTH—FBREOFZELWIT TV —D—DIZ/2 >
TWET,

v'—% —2 Iknow you're all interested in fashion, so let's skip to that.
(BR) HSATZ77yva illkObLLIREE->THo Le 2 L HNETOT, Rfizo by
JIZEND 2 e kT,

B—# —2X So, Amazon is a fashion business.
GEER) = 27/ 51% Amazon Fashion D B R R IZOWTEGFH L ST EE N,

v —%& —2X I feel like fashion is a very convenient word. But the problem with the name is it means
a lot of different things to a lot of different people.

@FR) 77y a0 OEEVBTEFOVWSETT IR, EE Ty va ) FEIR %
D NZENZENICE 5 GE Y BEREZRDL LT,

B —% —X So, people often ask me, I think of Amazon, I think books, I think of media, I think of
electronics, but I don't necessarily think of fashion.

(BFR)  #21E Amazon &HIWZRFIZ, RIZLNAT 47 LB L NSNS S DD EVE
MEPH LIVER AN, Amazon="7 v ¥ a3 LT RWVENSTIZZARIZEZ S 200 LR A,

E—# —2X And at Amazon, we don't think of it that way.
GEFD) L LFExITEI VI MR HIELEEA,

B—# —2X Because oftentimes since it means individual things to individual people, it needs to
mean everything to us.

GBR) 77vvari0IORTNTRANCLE> TRHARBEREFOILD, ETFR4IIZINDHE
RuEAL— T HMERDY £,

B—#& —2X  So, for some people fashion might be high fashion.
GEER) BIZIEHDIACESTEL, 77 v var bV IDENA 77 v arThiNb LNLEE A,

B —X& —2X  Some people might think fast fashion is fashion.
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B—# —2X At Amazon fashion, we believe fashion just simply represents an individual's right to
express themselves through clothing.

(GEF) Amazon [ZL->TDOT7 7y a0V HDIE IRTOALNERZECTHSZRBRT S
LWV ERDTT,

B'—#&—2X We don't feel that it is our role to define what fashion is; it is our role to engage and
provide, so each individual can define what fashion means to them.

(@ER) (M7 7 vyarheEn)DEEHRTDHOIEFH~Amazon OEEITIEIH Y FHA, ThEN
DHEPREAFICESTDT 7 v a VDEBNPTEDL L) ITHEARbOERMT S Zh)d Amazon (T &
STDT7 7 varTi,

E—# —2Z And so, we try to do that utilizing three key pillars.
GER) Zha#iET21chHizoT, FxOFTEHIT TS 3 20EL NI bORH Y £7,

B —% —X Selection and price.
GEER)  FE9 Az, F LTS T,

B—#&—2X We try to offer the widest and best selection that we possibly can.
GER)  TE DRV DRV 2 ZIRET D L0 ) 2 2HA WKL THET,

B —& —2  We try to do that by matching the prices in the market.
GEFR)  &bAAMEHIH L Lomh &vy F S e lEMik &80t L E T

v'—%& —2  We try to make it incredibly convenient for customers.

GEFR)  Z LTHBERIC Y - THRMICHEVRT VRIS V) ORI LD L B T T,

B"—# —2  And then we try to provide the best possible customer service.

GEIR) FLTHRBOAAZ~v—P—bERZERMHTDH, 25 LHL2DO—2OFETT,

E—#—2X And so, since the customer is everyone, really selection is where I spend the great
amount of my time.

GBIR) EIFEHxOBERIIHIR EOSBIE LR L LT E L, TARPZIT, BTV A2
EPLFETEDMEND ETAHICHEOTNET,

B—# —2X We have thousands of brands already, in 2017 we have announced that we had added a
thousand brands and we just finished counting and for 2018 and we are able to also add over another
thousand brands.

GEER)  BREECET T 72 ROBRWAH Y | 2017 4E121E 1,000 LLEDO T F v REBINTE 72, &
BIEALE LR, BlIC> T 2018 O TEN UV FLEZEL T, HIZ 1,000 L EOT T R
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R TE LTV L,

B—#—2X Amazon is quite unique in the sense that it tries to match the industry, so that we're
able to work with companies to get the widest selection we possibly can.

(GBR) HRLZETREODSR 2 ZRET 25 L0 D OB A DM TTOT, WEVELART7 TR
RBEOFHT EBEBINHHLENI DL T~V ORRETIIRWTL X 920

B—# —2X And it is one of the things that make my job incredibly complex.
(BFR) Fo. TR > TROEFE LT I<SEMTR>TLEVET,

B—# —2X Because oftentimes these industry needs, they don't match.

GBI Lohh LZORRIC~ v FEETNE, L) REFDARTIULA BRI E T,

B'—# —2  And oftentimes they compete against each other.
GEER) ZFL T, FRIWAWARBEF LN DL ZOFERITITHAEL 7,

v —4& —2 The first industry sector that we try is a wholesale.
GERR) HxdEcREYRAERERBLCON20TTR, £ 7—b, BERTT,

E—#—2X So, many companies that make product just don't offer any other way to sell the product,
but through wholesale.
(GEER) kxSt ERFEZE U CHDEOR M A R L TV ET,

B —% —X We call that Amazon Retail.
(GEER) Amazon VT —/ L EREENAH DT,

B—# —2X And then, there is the consignment which is very heavy in Japan.

GBR) &7, ARTEECHAOEVAR b REREEE 5D TVET,

B—#—2X And at Amazon, we call that Fulfillment by Amazon.
GEFR) FhaFxIZIFBA, 717 (/LA bk by Amazon & FEATWET,

B —# —2X  You have the kind of traditional E-commerce player of the marketplace.

GEER) WVWhwwid~—4 v F LA RAEWVWIEROHEARIOER L H Y F1,

B—# —R That's where we provide the ability for an individual company or person to list a
product on, but then they do the servicing, they do fulfillment and they set the price.

(BR) I TEHETNALTNOREDLHMLEN, BNTEHTINT AN AL b (BEFEOA—TF AR
LOffitk) bHBICREST 2 HENTETET,
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B—# —2X And so that's the reason that often times you see the same product by multiple different
sellers on Amazon, it's because we're offering these multiple business models so that we think of the
selection that our customers love.

(BIR) TTDOT, D Amazon DY A M & TR D L [ UREMAEEORGETH HIRGE, H
MSNTWLZ ENHLEEWET, ZTO0E 21T, FaxDHRD 2T 2 OV %2 T 572012,
HRAVE YR AETT V2 BERICERIE L TV 6 TY,

B—%& —2Z So, selection is my key focus, ensuring that obviously the delivery can reach our
customers as fast as possible and then the after service care that we give them, is the best it can be.

(GBFR) KEFEEHLHLEFELIIC, Mz Lon EHizd, BEL 7 a2 REISEDLLEND
EIALTF =N AEZBENTOETR, TR ERFHSHNEZREE, £ LT7 74— —EXTHFEEKIC
F1a A TWET,

t"—% —2X The other nice thing about working for a company as global and as broad as Amazon, is
that the Japanese team gets to work with engineers all over the world trying to solve some of
ecommerce’s greatest problems.

GEFR) Amazon & VW) DIFKRET o — VRS TT2, BHADO Amazon OB R FoO= v
=7 OF =L e L H & RBEORIZE Y A TVWET,

B—#—2X I'm lucky to have a team of engineers in Japan that work with us on specific Japanese
innovations, I'm also fortunate to have teams in Madrid and Turkey all the way obviously in Seattle
and in California, all over the world we have engineers working to try to solve some of the hard
issues.

(EFR) ARIZITOOAVAREAEORMBEEZEL LD EAABNHLTWLIAARDT V=T F—2Ah
HbWETH, TSN~ FU v B, bra, b bA500 7 My, BV 73 NV=TICb T V=7 F—
LIRWET, RIS T V=T F— A H 2B LWL, BIFEICHD A TV D L) D2 TR~
DEFETT,

B —# —X And that's on the tech side, but we also found on the creative side, we needed to invest
and understand better about the market also.

GE:R) 77/ 00 —nNEAOMRATIEHY ETH, RIFV 7 VAT 4T L0NHETAIZE Lo
D EERAEY T TCHAEFEL L TWET,

E—# —2X And one of the things that customers have, a barrier to buying online is to understand
what the product really looks like.

GERER) BEHENRAF L T4 U TREMEBAT DBEIC, EEOEMIEOL I RbDESLS | LnH L
CAHOWZHHEMEE D TR LV EBnET,

B —% —X What we found was that we needed to open our own photo studios, so that we could
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create consistent imagery on behalf of the brands that we support, so that our customers can truly
understand what the color was on the fabric that they were purchasing and give and try to have
innovation, so that they could also understand the movement of the clothing on their bodies.

GBR) SELTCWDT T2 RORME I AL~ —|IZEMIR 2 20BN S 720, Fx 3B O
B AZ T A =T LE LT, TEDLROAMITE N, Z L THEHLIZEOKROEIE 72 88 4
MWD RN, TOREAZ DA L BRME Uk & 2B 2R LTV ET,

B—#—2X In March 2018, we opened Amazon's largest photo studio in the world at 7,500 square
meters. And we are able to shoot over one million images.

(GEER) 2018 & 3 HIZlX Amazon Fashion 82 SR K, 7,500 KD A X A4 —T7 0 L F
LT, 2234 M 100 T EDOBIBRZHRE TE DX XY v T 43SV 7,

Amazon Fashion

—

B"—# —2  And one of the things we found when we were listening to our customers and looking at
the photos online that oftentimes the color that you saw in the photos when it arrived at the home, it
didn't match.

(@fR) NIV ATA TR EZ LIRS, Rc@ L FRICEES R TRW IO ES | &
WO FITES A TR D H DO TITRWTL & 9D

B—#—2X And so, what we did is we created something we call Digitech Color Correction Booth.
GEIFR) FOMEERRRTA7-OIC, BATT VT2 B5— altrary 7—RE VI L 0O%1E
L E L,

B—#—2X And so, we'll take a picture of the model of the clothing on and then we'll bring the
clothing over to a secondary booth that is right next to the shooting where we have a tech
professional that will perfectly match the color to the garment to what you see on the screen.
(@R) FTETNLVEABRZOTAT LR TIRELET, T LT, MEDKRDSTET SHRICT Y
Ty I DT =ANHY . RERIR o TG & EEOBE MO ERNIERNE S0, Ty 7 LET,

10
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B—# —2X And what it also allows us to do is, it allows us to only shoot one color.

(EBER) ZZTIE—BoITI—2RELET,

B—# —2X And then we can have the other colors digitally created.
(@R FLTENLVOEREMEZ, TVX NV TRED Z EMNAHETT,

B—# —2X And so, our customers get what they see on the screen is what they get in the box.
(BR) ZHT2F T, MOHLLEMERD I LIERHZ, By 2y ETREEEE2FL
@%@ﬁ;ﬁiﬂ%%qﬂ:ﬁz & D Tl/ \f:ficj— %) b&j.wc\\_j_o

t"—# —2X The other thing we wanted to do was make sure that they can see the flow of the fabric
on the model's body.

GBER) bo D, KICELLEIZT7 77V v I BREDIIIURIZH 720, B e nHr 225
RELWEHAITEZTOET,

E—#&# —2X We have started with women's dresses and we are expanding into other product lines,
but we look forward to adding movement to more and more of the detailed things we have.

(BR) TrE—2AnRLHAZ—=FLTVLOTTR, SHICEICH SRS R TWEET 25 X9
W2, OB T TY —IZHIER LT FETT,

B —# —X You have to understand this is not — it doesn't sound that hard, but the issue with
Amazon is everything is at scale.

GER) @MELTVREZARICELNIEEZL TS, EWIEEICMZ 272800 d LAUERAN,
Amazon & W) DIIRITN T IS HEENRNKEWNWE WS L ZAR, FxlZE-TOEHLWE Z AT,

B'—#& —2X  We're talking about the millions of items.
(@) 2 TEMEATREVITAT LOFEEZ L THLDT T,

B —# —2X And trying to maintain — another thing that we've done is that obviously to have only
one style guide would only give our customer one view of a burden.

(BR) ZLTRAZANTARENIDELONY ERELTVET DT, ZNENDT T2 RMR
RTZNAZ A VS EREIAR Z TODRITIUTWIT EE A,

B —#—2X And so, the team work very hard working with all the different brands we work with
and we've sub-categorized into nine different style guides that allow a brand that we work with to
pick from casual all the way to kind of a high fashion market. And so, when we shoot video or we
shoot the pictures, each brand can better express themselves.

@R BIRIEH V2T NEST N T 7o arThote EWVD 9 DORBDHLALANITA K
WoHDDTTNR, BRDT T RNEDRAZANTTA RIZBT D00, &7 7 RS &z LN

11



sYCUFW

Fashion Week £ 11 AL T 7y ar KRB A T7y a0 —4 (BFGU FW) SuRS™ L5
HBIREL, —BLIEA A—UIMEz bbb Lo LTWET,

B—# —2X Another innovation we have had is because especially in Japan, the process of returns is
not something that is baked into the consumer experience.

GBER) Fb ) DFEADA /) X—var L ThHEANTNDLIDORIEMEWVWI S TT, HART
(X722 R EE LT WNA A=V aRi > TRBEWVWWE S D FIE0n R0 e BnvEd,

" —# —2X And many parts of the world, it is very, very normal for a customer to buy something
understanding that there's absolutely no risk to them and it is expected that they can try on and
then return it.

GBAR) LA LHERTE, bo LIHISRENTE 2 L BEKITE S TWT, BHo TRITH- TRE
LTHTRICALRITNITRMT D, &0 ) ORI TIEE 2 D RNcATOIL TWET,

B —# —2X But of course, you don't want to return something, it's not something that is actually —

it is better to buy something and if you do the right thing and not have to really return.
(EIR) THERIFVIRME W) DIFFMICRY £, BALLELEZETRUIIAY HODOFILIZES |
EWVWH ZEIZHBLIEZ ST ERA,

E—# —2X And so that's why we invest so much in the pictures that we take, we invest so much in
the detail that we put on the individual product page. We try to give as much information about the
models, measurements, about the garment measurements, so that you can make the right decision.

GBR) 7T, HKLHIETEMED LT HDIT, HAIXLIZED X S RmBECENE CRgin 0T
A4 T—=NERMEL, ETAIARCEMOTED Lo RIS 52 LT, RADOMLEDRWIBE
VIINTE D XD L TVET,

"—# —2X But unfortunately, we haven't figured out how for you to feel it or how you — how for you
to figure out how it's going to fit on your body.

GEIR) L2l BERICETCHRVWEADDERIZEDEIIZT 4 v b T 2LV IDEDLIALRNE
DTT,

E—# —2X  And so, we worked very hard with our partners and we created “prime wardrobe”.
(BFR) ZOVoEERRT 57210, BITHROTNOBEL M LIEDOR, ZOT T L U—
K —74LWH 7 s I ATT,

B —# —2  And for our prime members, they're able to pick three to eight items.
GEER) T IALBMITOYV—ERROTTR, £7 3 8006 8 R BLWVWDOT AT AZxBERUNW
TEET,

B —# —2X And within a couple of days, it'll arrive at your door.

12
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GEFR) =L <C. ZBEdicmarmsEd,

" —# —2X  You can try it on and you can keep what you like and whatever you don't like or none of
it works for you, you can put it back into the self-sealable box and we'll come pick it up and take it

back and you won't be charged anything.

(BR) ZAUFEIPA—F—LEbDEREL TH T, RUCASTL DT EZGIEMWMDH LD L9
BRI T T ATT, FIZITEEL TEDLRPSTEbD, ZHIEFEIDOEZRLH XS &I ML T,
JEWZFHOHFIZANTE D E FRS L TWEZT 2MEMA T, bHAHARALEE MO LOERITNE
EFH A,

E—#—2X And so, what we found is actually in Japan it's been a much bigger success than we
could have imagined.

GBI  bOOY—EAEEAL, BEU LI AARTLRAZILDS L BSHR TV ET,

E—#—2X And using Amazon's logistic services, we've also made it incredibly easy on our logistic
drivers to pick up the packages from your home.

(#IR) %L T Amazon Ot —E Az i~ T, MIRSHED RTAARN—DH bEHRIZE vy 7T v
L CHEOED R DA 2 > TWE T,

B —& —2X  So, it really is like bringing the dressing room into your home.

GEIR)  ESic, BMEERHDORITKD LWV D) L5 AR —EATT,

B—#&#—2X We also invest not only on behalf of our customer, but we also pride ourselves and
investing in the community and the industry at large.

GBR) FAEIIAZY—~OEBLLLAAMTVETR, 77y v varorffraia=7r 1~
DIFE LD DO HFEMAIAT/2 > THEY £,

B—#& —2X  So, for the last three years we've been the primary sponsor for fashion like Tokyo.
GEER) ZOoOZFEM, B 77 vy a4 —JDOEAR =L BOIE TN ENTEY 7,

B—# —2X And within that program we created sub-program called “AT TOKYO”.
(@R) ZoOFT, 777 T AL LTATTOKYO LW) 7a /I ALEEELTEY £,

B—# —2X That program we support up and coming brands, existing brands and as well is very
large brands.

GEER) o AT TOKYO T HERSIO T 7 R L THEFOT CICRERT TV FEL L btk
RED M A SE TV TNET,
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B—#& —2X We've worked with brands such as NEIGHBORHOOD, TAKAHIROMIYASHITATheSoloist.,
BlackEyePatch, and 10.20 sacai / UNDERCOVER.

(GEFR) NEIGHBORHOOD T &7, TAKAHIROMIYASHITATheSoloist., BlackEyePatch, 10.20
sacai UNDERCOVER 72 ERFDOT T RO x L b MY MAZ SETWEZEE L,

About "AT TOKYO" - "AT TOKYO" 7O7 S ALl

Event Brand Store My Amazon
fa vl T3k AT T TRV
m ‘
a o
B
AR %

Amazon Fashion
e

—

v'—#—2X AT TOKYO Program entails is that it has three pieces to it. First, we have an event and
we allow the designers of brands to bring out their creative vision.

GER) ATTOKYO 712 Z L) DL 3 DDERNRH LD TTN, EFIEA R b, THAF—
SART TV RENMTERTEHLOMRBEZRA TWIZIET 54 X el L TWET,

B—#—2X And then we create a brand store where oftentimes we have special one of a kind
Capsule collections that we sold to their consumers.

GEER) OFC, WEEmMTOLTeral y v a i EEREBT 5, Brand Store £ DN "o
HOER T,

B —#—2X And then we give them more traditional way to reach the customer with their own MY
Amazon where they go through the Amazon site and they think of media, they think of whatever
daily goods they use, whatever as a way to express themselves further with their own customers.

GEFR) £ LT MY AMAZON WO ONR=2HDHEHZTY, ZHLITEART VA F—DOHFH~
Amazon THEAL TWAPRELOTNE, BOTEBbDAX A N ELGEZBND X D RBEshE T W=7
TWET,

B—#& —2X So, in closing, I'd like to say at Amazon what we do is we try to support core brands and
we try to support the industry and we do our best all to support our customers.

(BR) HEHBLOEBLWOI DL, 770 RRBERE OEMZEO N X oIk 2T, 7
7Y a YERICONTINND bEEHT THETZNEELTVET,
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B—4%& —2Z And if you take anything from me today about Amazon fashion, I'd like you to
remember that at Amazon we do not curate.

(F@ZR) Amazon Fashion IZOWTAHREIAUICHEOEZ TR TWEEXF-WZERNHY F1, £
T—o, HxlFFal—varzfrbinen)HETT,

E—#&# —2X  We do not dictate the industry terms.
(BER) Z L TEHADZOEFRICBN TN Z EFRT DY TIERWE W S FTT,

" —# —2 What we see as our job is to bring the brands and the selection to our customers.
GRR)  FxoffifmiE, 77 P 2L THELDRMT DA RRgih a2 Hx O A2 < —ICB T+
Lz el & o TWET,

B'—# —2  And we try to do that with ease and elegance.
GBR) TARHELETFHESAICEL AR L ADRNEIIC TR TE A LI ICHEKE LTV E 2
EEZTEBYET,

v*—#—2X Thank you.
GEER) HouNREH>TINFELE,

BHE V=L XSA, E9bHYNE) I ELE, TATEIRIS, AT —s v —¥ v b
DRAEE, £AHLLBENELET,

RKE W AT, RB) HOREITIVET, S, ZAEHITE, Hlsth=T7—2sn—8y fD

KABEHLET, PLACKRMNSE W EEET,

FOHNZZ DT —=~ Tt’s NEWJ EWVIHIDEFT I VW EESTWELT, BIZEV2—L XS
EBoLoosTWELER, SEEICHIT T, Av— 740 BPHTET, A Z—%y "RRT Y b
DOHFNZ I DR E WD DI, )7UVG@Ew%%anm/a/&®&rudtifi&< BlZIXE o<
— A& LIZHEWEZRIRE L LTRTTNDT TS WVWRRZEREB>TnEd, TI»b, Zh
MHEDT 7 yariBEzZ TSR, 7 XY 7 Vil Ol iﬁﬁﬂé/\%k;%iﬁ@@
eV EUTE T TWET,

Amazon S AT KRD EC 77 0 /3=—TF 0, FAITZAARTAZ — KL, 201940 2 ] T4 A4
EHZLDERLELEH LY —ERIR->THET, LIFEV2—LAXSAETF2L—FE LR, &0
IRUCE S Lo TNE LR, Bxixlbontn)rbFal— 5 —ERERS>TVET, 2
BT MIERE, BEEEZRUICL TREHRIMARET 200005 a7 D& X HIL, Amazon
MCHELTWET, REDHLLBEENBEI 77 v v a VIHEB Y OR—F T2 U I T 500, AR
LIAMBY—EARNEEINFE LT, AAEbOEY a L (U2 027 REED LK HITUT- VRN D
R~ EWVIDE S TZ-oTNET,

(AL IT CTAXDHFEITH LWI 7 U7 ZAIET D] LI DRIy a T, 2ZTHRATIT
EWVIHIDEANTNDEDYL, BAIZT VXNV ETVTANRMEL TN ENWIENR, ZhhbDT 7 vy
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a VEROFTT I RUIZELEE STV ENSLTY,

5 TILVSEREDDIDOTIHEL

o :
T

AN\ & pickss

airCloset
AT P . A2 S 2 o
I aLLISNY—ER TR aLIFLSawd  N-YUFliawELIFIU
airCloset airClosetxABLE pickss
(IFP—-20-tw k) (ZFP—20-2y FxIAFIL) (BEvoX)

. a
mE,

F7ZBIFAIZE LT 5 FORMETTR, BC=Z20V—E2ZRBHLTHWET, —DiFAA OP—E
AThHHLATA Ly - TyryvarbyZat—e X [airCloset (=7 —27v—Ey MN] W) HD
T4, X2, TairClosetxABLE (=7 —27u—¥ vy hxzA 7)) ] EWH P —EXTT, ZDOLDEY
FENEEZFFO TVWDLTA T NI —FEEHELT, VTNV Tryarb X hyay T 2REE
21 JESRITCOET, RBIC-FBFHF LW —ERE LT, BIFED Amazon SADT T A L+ U—FR
0= OEVERTT R, KURICRE DLV HIEZXF T, ZH0E LU AL TlERR{vavy 777
UELT [pickss (EvZ7A)] tWHdr T A4y« RXR=YFvavb 777 L TWET,

S RIFIAA DY —EZXTHS airCloset DF 25X, [I's NEW] &) 7 —< Tk LTI b
MEHEL T OMN, HILL 2o T DONEREL, 2L THEHROE v MIuXE B> TnET,
Flo, TaADRESLD BF 720, SEARBEZZLTWLON, LWVHEZABLBEHELLTWVETZWN
ERWET,

airCloset 1Z [ENHERMDO 7 7 v a LU ENLNT Ty N7 r—L] EHTcoTVET, WbWWHY
=T AT RLARE LKER S, Y72VRIOXICT7 7y a VOFTL Y XA Thh TV E
TN, FaIZAARTHO CTEREEICE L LI ALY —E R NI DERAZ— NN LE LT, S
O 3ANTREENS B0 TTR, TLL, VoA sE) Eb EFTERTIERLS, AxDT7A4 7
ABA N TR, TERILES TEAEABHRBHE X, ICLWEREX TWT, ZARF T8 L
WT T U RICHEIDEA S, WOFNLWEBARZHK L THDLIDIEA Y| LEXE L, @< RESAE
EREbo TN &, o< V77 yia a7 LEZBLORRNE -0, flsLTr
BCBNHEEDLE LY —RBIABHORMOBENEREDL S, ZART, FHLWER, 77 v a VicHa
I, TV U T EBENET,

LML, TOUIUITFTHLA I T35 BB TOL DTNV E WD BUSE 7200, FLEM
P—EREBZIMBDTRE T, Ly AN ETLHZETHLOVERICZS SAHESTWEEL, 20
Kot —EREESL ) LESTONR—EREE X IEDT=E 50T T,
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ETT, THEW] EWVWIHIF—TU—REA A=V L, EVRRAET VER TN &L D72
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FPEA T AT, EENELICHD, TTUREIADY a v IR ICHDINEHEZDHDT
372 < . BARREYE mAw%E?tmk SO TH Y TA DY —ERZLTWET, Mz T,
BEMAEMED 202 BSETIIRL, FAZHBEDAX A Y A SBFEREZZIZE CWOEE0N T ET,

ZhiE, BOY RV B D2HFRLNNE LU ZATHEN) BITERLS . Z2DANITE o> TOREER
AT HDEHDITHE S TWEEETENE VW) a LB MRS TNANLTYT, KiFEDF oL —
~DOESYTT,

EDXIRFMBHENTROEND DA A=V LR, &0 L BIEFETICLVWTRY~Y IR LY,
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FT. BEKROHERTAARNCKRE, 77 v aOBWMAREERERNTZTEEET, AT
INFETTT, BAFRFOEAZ A YA MPERE 3EREL, THEICHEHELET,

HEWEF—TU—RIZLTWETOT, FERETHRLATWEEE (bo ZUIAS UoEED
RS LNRWT EFLVWEKRTRIC AT TETAHALELT IKRICT AT L) HEWRbiud
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HIFEBEHROBHEZ LE LR, EARBEENR VDI E NS & 20 %05 50 {4 F TIEL <
TEH L TWZ2WTWE T, SR EERIRIR 30 fRAEDNBHE LD T EN A A THREWVWZIZ0N T
T3, D LM RO, BEFE SN T FN IELET, BTHER VWL LoD HRN 4ELLEE
BEKGBE LTI LM, v SALWIORA A—=URDET, 20, AXA L TiEEay
YR T 7o gV ABANDET 4 AT 2T NVE AL NTBEITLTWET,

T — T 9 EREWD, BVMIATE TS THITIT R oTc L BE IR bivE Lz, RN
TWF W, ZRBFEOMETITIT 2, ZhT I bolc RN EBEosTnES, 77 virar
%ﬁ?%%ﬁof@é?f%x%\_Mi%o&kgﬁﬂﬁt%H%%L<u_bf<néﬂ%bh&

—pigm R & O Lo THES LR BEREIZED 2D, b LIIHES I WSR2 nE i E T

Lio_&#¢_<%otw&wkﬁufwi?oit\S%uL®ﬁﬁ\¢W®n—?4*—k%ﬁ:
RUICKST-ZERHDEEZXTHET, BRI HARENEB-CTLEST2HR, TbEba—T 1
F—FRLEI T TV RR2 R UEL TS EE TN EL VH 5 Lo WnET,

TINGH, LD —EREF 5> T EEZ o TNDLHOFIZ, LU XV TEEIZR -7 & DBk
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T T v REMERE 22— kR & DA RBEMRETT RS, LA NFETFEEEZOOIED LN E
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BRETHD EH LVBERERLINE THEZ R B ERICHE 2 D7 Y, YRT T FEm-T
HHIFBHDOM EE VD L ZACFESFEETCWEENWTBY T, £H5T25HT 300 MOT 7> REEN
ZHE LT TEESoTWVET,

BT TIEDUEIRVEAL LT, 577 v a  yOfCEIEMBE, BEICHLTOT Ya—FLn»
FEZALTIKERINTWD ERWET, FA=bIZZ DT R UVERMNE~OT 7o —F L LT,
[shareCloset (=727 u—Fv Nl tWH7Fadey NEEED 12 AICRBICE L TWXFE L
776
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2B BTN SN RN E W= H DT, Curation + Selectivity & EWNWVTH DD TT N, TDEZHIX
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EWVIH RO L7 WD, EOZEITMPMENE Z 2 7o L 22, 2T THSW ) TikZeungs
EEZFE LR,
ROITWDEADOFFEICK L, €/ CHERBE X T EESEANELCET, UL, HReE
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FT=DBRRFCT VA L INT, DFLE by I THFA TR A-TEET, R TH AT JAXA S AN
HKEINTWDLEI T U TANRTHA SN, 7747 e LTEAEE NI RBEORME AN

Z1E 3,000 AMfE-TIEL W E, AV ¥ —Fy FETT v 7 END, LI ZEE2ToTVET,
HRITEREZ AL BIKER DY, NABEEL Iy a RV EWnWs ZET, 77y ia Uaigftl
TWDOTTR, HEEHRE S THEFRIZRO RV OHLHEFL o TWVET,
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T, Ba T AT 4 THRIRSLCARFICHBED TOWETR, TOFTTIKSZ2RMLTCND R L
U= &R, BAROEBKTHEHINL TCW T V—— &, 7 VAT 4 TEASCT A T —EHN
Ny TIZ Lfm@f:b\&éﬁﬁkﬁﬁxﬂbibko RYBIZTNDEDEAIMER S TWEDOTTREEM
I CTHD LfEIESTHIE Y O, & I3 L7z Yahoo! S A0 ANA AR Y S HIZ /MR,
WY EHIMED b STV VW TINE T,

DFEV, ZHIVIHARTIERET L7 70 R0, b LEbEIAINLLT A T —I127o T
EVIFHENHHS LD EBODTTN. 290 HxDEEDA 77127 > T &, AH, Amazon
D77 varnDbnbo Lo TWETN, EZZOFXEOBEDEHD T, FREINTIE- T2FFIC
FHEEIZZ O Amazon & iTWA A= % Fio TWE LTz, EREIZWD & Amazon DHIZ AWS (=Y v
2 TH—ER) LI —EARHY, EFARNIBREETETHSoTHREETH-TH, —1—H
A FDOA T THHBICHEI BN TEDHREZWVAROTTN, £SICHRLIIFNOFERMZE 720 LET,
hey T30 HBUVMESTERLWNWE WS 7T REAR, 1 HEFESTHRLWLDO ST SATEET
FA L LTHRLWEWI X RFT THHBICV AT ENRT = Y —AEFHNTE DL, TARA A=Y
TIOFRELEDTNET,

INNA =%y NETFTED LD E 7 =L ThHhoZNWDTTR, HRTHRESY 7T v —D
BHEh T 7 ROT 2B EMT 25, a3 2=7 41F0 47> TWET, F—i& LT, ANREALAGE
Sl JAXA SAEHBHFLTARNY R ETH e Efax L ox A MIFBI L TWET, T2 CMB34E
nNoEMEVNI L Ty alryNIhpbEZORFMIZAN> TN ZEE#EmL, TR X7 b
L, MHOKEEZRTRAEILINDENI ZERRI>TWET, 2D X I RIEFITY T L7
PED, A > F—Fy MEED 7 2 — XX > TIM B> T 20072 L BoTEY £7°,

D, BxIIMITEELISEE VD K0IiE, BT uy s o7 s s o—lmnattind Ho T
BYFE LT KITIZApple SA & —FHEICA N FafToTT U r—2a U ERELEFEBIT> TV ET,

Ho—D, TryvialEIREARERS DL ERSTWET, WhWATEEOMETY, FEFIC
7y7$y72kﬁofwék%%\_ﬂ%%&¢é7ﬂ&7%%%$¢@ibto%ﬂﬁsmw(x
Ny 7)) EWwWnEd, SPEC 1T IMEE—FRIE a~v—2 ] LWHEKTYT, ZhnbEEniias LT,
TR OBERIL S ICBET 2R F 2 SATEIC RN EBNETR, AL TN L) o
CIFHEFEITY AT 4 T TN TRBRWEELE Lic, BUGICKET L. REIF-> TSN D HD
., Fex OEEETIERESTND E NI TR 7,

ZZTHRMB TS E WD & BIAHI G, — A5 AT X FEHID 72 &
) ZLIZRY | ENEBEATZSFET, THTELIFICRV ET, ZNEIEVRRIZRD D70
EWVIFELONE LIWEFANR, RYITHRRRIZR2 N ONE W) FER 2 ERICE 2 TEY LiF7-on
Z ® SPEC T,

ITECHA M THREZHES EWH ZENRHFEIL THETNEC Y1 OB SPEC OFFRIY A
#&éﬁ%k&ofmf BIZIZA L WH T T RO ECHA NOBIZ SPEC DY A FR3dHV, [T X

DT AT 5D T A, 50 ., 100 #r& BRI DTEER AR EWTZIZE | £ OREREITE
Lizh, ZORIFTETNDA L T FIZL > THEESNTEERDOILIZRS VAT L TY, FEFICHE
XL TN OTTN, ZFEEELEVWIRIZRD ETOTUERENHETA,

23



YGUFW

Bunka Fashion Graduate University

Fashion Week % 1 @b T7yar KERASEI7vSas4—4 (BFGU FW) LURS™S LEESH

W2, TEED N E WD Z & X7 m =D B 9, @, KK 40~50 ~—& > RO
TEDET T by hRE—ZRo2720 LTWDLDTTR, ZOEHN—HRnDT, HOHBREDR
s DJFAN R Z SO TR T 2 Z LN AIREICAR D £3, T2 LHBEZIZRVWbDOZZIEATHZLNT
XET, EERN A TA TV ODPRFEREISAVICTHERAWZEEBREETHR LE LIZOT, 48X
SOICRFFFEID e 36 ZOMFAE LD S DBRESAVICTHEANWZEETnEZ L TVWET, V¥
TMIZDEIICT 7y a VORRARBICHE T2, EWVWH ZEE2FED—DL L TIToTWVET,

BRI 30, TR 7 TRIREED -] 2B 42075 LWnWHZ & T, v EFLE
WHSHEZARALALITWERZ TR TR EEWES, LN E S T WnE L,

BHE bONEY TINELE, TNTIERIZ, ROFNHNRRX T A NOFAIZTEMEE W&
9, 9. A&7 ve—Ey FORKBEIANERMTT,

S WMRO =TV T DT Ty N T = LFEORED—2IZ, BEFEE L DXLV DB
FTN, BROZ7 7 v aERTHLZO =T )V U I —EARMEKRLEGAIL, #HEDL 2727 7
yarverT Yo L WEEESAVNREESALDOI LTV T FRSHBAELD EBERNTT
MmN LIFETELEBbRET

KA T, HBOBESITIVWET, FxFFETELLESTEBYVELT, iaxv=T Vv rxzay
S—DEZFEL TR 2T RHVET, AXLDOL 2TRBEDY =T, ZEoy =7, FHxrd
XD =T N DH TR LRNRINCEZTZON, LIV a7 7 sREETLEn, A7
NO—=MEILRL IR &, MDY =T T—FERFRDIT, THFA T —ZART TV RIAEEDTAE
DFT, ZOEVFERRVIEELNOT A OBERENERDL L =T V7R T&E D, £5T5HEKIC
EOFR OV A I NVE Ny =R TRTWORTIEL, =7 T TboTLES, £97T5 L
Texv =TV TREBEVDTEANZEAVND Z L EZRVIIPAENRL 2D L TY, £9FxLEIT
Yyoxra ) I —%BFT7DIC, =T LTRITHR- 72T =420, BRFENL2LDEIEY BICEAEAKL
TN W) ZEEITVE LT,

el 23X, TBERNZ DWW BUCEIN] TBEREOEIUIS Z oW L TAH D) I EDIFH
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BEEANEABELEETWEELZLET, BV FOIFNRELIZVWHDEELZENTES, W5
TaAVATADE ) RBEREVCEZE L, LU A NFEEGOBE HIIE4EL TTR, - bi
D HHEXHNIRA ) E-B -T2z ik, BHELE L UIREZLLTYH, HEaIar—ra VR BN
HRERLEOLEBEI T2V Z LI Ebo T ET,

BEE DT, b0 FE L, =T U7tk o TEBEL LS ERSEROHEBNH/NT HMEMICH D
MEEHDOTTHN, BUEEM XA LT winwin EWVWHIENRLENDE LT, BIEEML L IEELZOMICH
HINFBEZESLEDa LT YT MNIE ) TTn?

KB MEHFLIBELTT7 7y vy arD—FKOEWL, NUxz— 3 UBNEFEIZZ N & T, /NGB
HEBESMVTBERICEZEA TV EESHEBEEZ RO TNT, BAITBERICH LWERE OHSWETE
Lz EEB 2D, ZiudEiEao v 9, BARIZIE, airCloset ZFH L T & o7z
ﬁ@S%ui®ﬁﬁﬁLw77/% ICHE ST B2 LN TNT, 20520 5 FEL OFR EC A1
NIV EEIICEICAT 5720 LI B X TOWET, ZHIEAT 4 7TITEWS 2 5T, airCloset 7]
H L’CQQH&@WEﬁ%ﬁ“é LT, ENEFBUTHLNT 72 RIZHESWH LWEWYOERNEEN T
LWV DS ZEE, Ba BEANTEWVETN . THEW ) OFBRTITRWNEB 2T £,

BEE DIl HORESTINELE, KRIC, WHSAICEMSE W& ET,

BITE, HARD T NU TG E WD DIE, MARDRELRNPIEFFIZELS, AL R A0 - D R0y
T RIEFITENE DI FRNH D LB E T, £/2, LVAEEa R MMEVEICZEOAERLS 2B
Fx AT - TZRAV MR G EHIZEATWHWET, TOEHRITIL, AARO LI ADEE I X FRE

EWVIHIBEND DL LEWET, LIFE. BARO LI AOBMAZRE LN oBE=xEs LiFfTax
l\%ﬂf%&b\ik%ﬁ?ﬁi‘&’fwibf:ﬁi‘ TNLUSMCHEARD TGS ANLOH LEE, 77 REANK
WHEVEDO AT L AZED LY ICTHEESNTOETN?
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TS VS S EOMRC RS & BAROT NLAHSRITH 9 kHESbnTnEd, T0HH, BHA
THEEMTONL TN L DIFEFEN—ATR 23 /83—t M EREL TWET, DN, a2 %
WO TN TEEL LD LW I FFRITMENCH Y £ Lz, 7272, BRI ORBREA Y — FOE
DIZEY, TENRERSTETWHWTWET, e 2, HOETEETLHLEHERAD 555D 1 TTET

TmaAxA R, BEIZ3I D1, 929 < 20011280 Ed, 2ok, EWNLEELENMED = R
RO Y7L g o TETWH LKL £ T,
Fio, FOXHIICHETINEEVET L, KEK OB LB TWET, —DFFT— ¥ 2 1EMIC

Mo, tnwHZ e, |arOT—FZ_X—=FHRLTHY X FTIERL, MR E2{FoT0noanEnd
Tl XU T 4 OREOHRM, LEREDT —F bR o TWET, WRIIEMRT —% % i
TENDEN Ty FU T OENEDLY, ZRICLEV AE ) T A MIEST 5D Z ENAREICR D £77,

O —Dlk, B, BT —4TF, 20T —FE = OOERFR TR TNEET, —DlEFH~
WEFSTWD LT —4, WRIZ 10T AEEZ AN TE - HOBIT 27225 & RIKTTA K> TWH T —ZITiE
SNTWEFET, 7272, ZRET TIIBENMRNZD, HEOAXL—va 2@ L THTLSa3I2
= —varhbRMRIETWET, BIfE, TS0/ 80 N—k >y MV FT LD~ A XL —F—
EWVWOI YT R 2T HEHEALTHET, TANETHNDRT VA U F—T =2 — R T/ >TWNT, L
GRNARZ 23 2 & TEPALDOREBRIELN DA > TWET, ZOWEEWeT7 4 — K
Ny 7 T — Xl L T ET,

EHE HUNE S SXNET, CHFES. THIAOFbBESAOH bEIFNLAKHATE TS &
VW5 TR,

g <O TIia,

BEE XV, DV FELE, BRIV AXSAICTERTY, Amazon SAIEES, TTA L T—
Fr—7%, R AX P4, Amazon Fashion Week D ARV 7 £ F @ “AT TOKYO” &
WOTHE) T, ARDZ 7 v a VITBICRERFEELZ SN TWETH, £OH—E A LIFHETHARD
BB T HHFET, LRI RV X =V EHFHFSNTNDHDOTL XL I

t"—4 —2X Thank you for the question.
GEEIR) ZHERMbLONES ZZVET,

B—# —2X 1 think one of the special things about working for Amazon is that, it takes the long
view.

(EBER)  Fx IR0 R RE TREZIT> TV E T,
B—#& —2X Itis a pleasure to work for a company that doesn't do order by order.

GEER) AYICALEFTTIERLS T Lo EEHNZ2 AR THREEHRAE 2 TWET,

B —#—2X And in that we believe that fostering a very strong Japanese fashion industry will

ultimately benefit our customers, because our customers love fashion. So, while we don't see a direct
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return, we think that overall health of the industry is good.

(BER)  BEEHAFTETHBERERTLZLEVORICH L EFE LN, RIEIVHEAD T 7 v gy
EROBESL, AARDT 7 v va VERERY BT 200 ZEFE HLWT A T —0HKM D LU
s DA DR R > TN DT, LWV TRBERICE > TRRT v ML ERIDOTY, TOR
BN TERAITEMRHE R CTREZIT> TV ET,

BEE 1TV, b0 FELE, HuRESITINVET, O O IZEMTYT, AHZ 2. kT A T
—Z A TRAENTZL SAREOTICND LB DTHR, oML N —FBMEZWERINEE Y DT
73, Amazon Fashion Week @ “AT TOKYO” CXET 2T WA T —SAZEETLHHEUEL V) DI T
LEom?

B—#—2X The “AT TOKYO” program is focused on Tokyo business owners.
(EFR)  “AT TOKYO'7'u 7T L L) DIFHEZIRIZ L TWDLT A T =27+ =B AL TWE
R

B—#&# —2X  We're looking for brands that simplify the Tokyo brand.
GEER) FIITHDOHEDOFHRELBA DL I RT AT —%2BELTND, EVWHIDIEH Y £7 14,

B —#—2 And the second thing that we're looking for is really a diverse group of brands that
speaks to a diverse group of customers.

GEER) HE& _oOHIZ, ARYICAARBEED VLS LWETNDL, £ W olofrx e NITHENE
TOoNDEIBRNTET A EPRTIA T —SLEBRATNE TN E > THET,

BEE W, b0 FEL, Bt s X nWE L, FTIE, 250 Eom T, Blnd 555,
ERTEDPNHEo L WNWETH2ZEFERBHAWVLET,
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BRE Fobbunt o ZZVET, Amazon [ L THEOBBE LEEWHERH Y £9°, HAE TIT “AT
TOKYO" 24T CWET A, A OMOE, HHTHLRICL 2972223 NTHWHTLEI D, b L
ESNTWBELEDL, FOEH TENTND DD, F ORISR & a2 OB E Lizwn & HunEd4,

B—# —2X Thank you. We actually got the inspiration not for “AT TOKYO”, but supporting fashion
week from the U.S., when they were creating men’s fashion week in New York, Amazon was the first
primary sponsor.

(BFR) P =a—F—IDALADT 7 v arV4—% Amazon D TAR =S T}
HOTZDOTTN, EZNHA VAL — 3 &2%F T, BATY Tokyo Fashion Week @ AR >4 —
S HIZAT TOKYO "D 7' 77 A& L E LT,

v’ —%& —2 And what we found was that our customers are constantly asking for fashion for
selection and so we were going to the brands and say, “Look have all these people searching for your
product on Amazon, you really should be investing in Amazon or your customer.” And the industry
was behind the customer.

(#ER) LT, Amazon I[ZBFHENIRBEICVDL- Lo WnET, fAxRT I ROFIZ HESADT
T RERLICINETBREDEE > TVET L] LBEALTHET, ZOERZEY LT TR
LT ZDRASICBEROFERDH Y £,

B —#—2X And so, by getting involved in these sorts of industry events in a very real way and
supporting, we were able to increase our profile, which allowed us to start working more directly
with brands and having selection on sight for our customers.

GBHR) D& REROA RS MBI S E TN 2 & T, Amazon 7 7 via
ERoTWAEEHBEED 9L, Amazon Fashion (S HIZ7 7 RSANRHEZ TLEE S, 21
DRERENZBEARIZ OB > TN LWV D K H YA 7 il > TVE T,

B TlhicZBRob 5., EREDPVLS L WNETN?

BRE HonedTE8WET, HEREOVELLTERLEZVOTTR, T U =2 AT ATFHEF
5 LWOTT R, BURERMELZ ISR A2 LT 5 O MUE )\ ERREETT, & X, A—R
EORVRY TA U Z =R 2P EZ TS Z ERHKDL VAT L0, BIfEO 2 v =517
B DX D7, Wi & RRRICZ TR IITIT D 0D KRV AT ARAHEZ T EELY
T,

BEE LML TINET, TAZABRMICRVELL, RADY VRV T ATIIAARDT 7 v
3 VERTEERHZIBOTCNDE T Ty 74— A BREOF2IZBHEWETEEE L, BRODZ 7 v a
VERITES, BEORERZ =T HRA L NTHDHENI ZERLLS DN E L, SHITAYICE
BERBEEHVNEITESNELE, ThEbHLELTHE 1L B BFGU 77 via vy 4 —7 DY iR
VULEKTLIEVWEHWET, HUNREFITIVELL,
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